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MEMBERS’ EMAILS AND LETTERS

Digestive Health SmartBrief provides useful websites
I am sending information on two websites.
This site about gluten free travel is only one month old, but already contains quite a bit of information. The website is:
www.glutenfreetravelsite.com

I saw this travel article in a free weekly newsletter I receive from the American College of Gastroenterologists. The
newsletter has press clippings and it's always easy to identify the ones on CD, and there is quite a variety of info. The
website to order the free newsletter is http://www.smartbrief.com/dhsb.
Shirley Bond

Heads Up about Glucerna Bars
Hope you are getting time to rest up after the conference. I have had lots of positive feedback from fellow dietitians.
In your next newsletter could you put in a warning re: glucerna bars. In the past the representative from Ross products -
Abbott Laboratories assured me that the glucerna bars are gluten free. Recently they have informed me that they have a risk
of cross contamination in their glucerna bar and can no longer declare it as gluten free. I hope this will change in the future.
Joyce Schnetzler

Gluten Free Making Huge Impact on Grocery and Restaurant industries
Anne Wraggett’s niece Moira Bayne sent this startling inside information from the grocery and restaurant industries.

Nielsen, the Food Marketing Institute, and Phil Lempert’s industry e-newsletter:

Phil Lempert-Facts, Figures & The Future, Gluten-free product sales on a tear

For three million Americans afflicted by celiac disease, gluten-free products mean the difference between eating normally
and experiencing intestinal distress. By creating gluten-free shelf sets, retailers make it easy for celiac sufferers and their
family members to identify their products of choice, and minimize concern that gluten, a protein found in wheat, rye and
barley, is an ingredient in any items they buy.

This market is large enough to warrant supplier and retailer attention to product development, packaging and signage that
could establish them as sustenance sources posing no health risk relative to this ailment. Their activity is more of a torrent
than a drizzle. In the 52 weeks ended February 23, 2008, 726 new UPC-coded packages bearing gluten-free claims were
launched.

High consumer uptake has prompted all these introductions, and has led retailers to make gluten-free shopping a simpler
process through high-profile displays. Gluten-free segments within center-store, chilled, frozen and fresh categories
storewide are on a tear.

Dollar sales in the latest 52 weeks surpassed $1.3 billion, on the strength of a 20.6% annual advance, which extended a
stretch of yearly gains of 7.7%, 16.3% and 21.9%.
Current sales of gluten-free products dwarf the $730 million posted in the same 2004 period, Nielsen data show.
(item abbreviated)

THRIFTY SMILE CARDS EARNS CHAPTER $2000

The generosity of Thrifty Foods has meant our Chapter has earned $1000 in 2007 and another $1000 in 2008 when
members used the Thrifty Foods Smile Cards to buy groceries.

Thank you Thrifty Foods and thank you all the members who participated by using the Smile Cards to buy groceries. Thank
you too to Nancy Adrian and Sandra Fraser who administered the program for us. This program has helped us to host the
TGIF conference.

Christine Rushforth
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The very last
duty..

Handing over
the CCA

conference
banner to Sue

Newell,
President of the

Waterloo
Chapter, host of
the 2009 CCA
Conference.

Good Luck
Waterloo and
see you next

year.
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CONTRIBUTE TO OUR August/September
NEWSLETTER.
Send your contribution to Christine Rushforth, Editor, 2600
Penrhyn St., Victoria, B.C. V8N 1G3. The deadline for
contributions to the next newsletter is August 1, 2008.

Subscribe to Celiac-Canada
Celiac-Canada is an electronic mailing list service and product
and travel information site dedicated to offering support and
information to persons with celiac disease and DH. There is no
charge to subscribe. To subscribe, send a message to:
admin@celiaccanada.com . Leave the subject of the email
blank. In the body of the email type: subscribe celiac-canada.
Send the email. To post a message you must be a subscriber.
Any email posted is automatically relayed to all list subscribers.
Address for posting is: celiac-canada@penny.ca.

SUPPORT LINE for advice is
(250) 472-0141

Advertising in Victoria Celiac News
We publish six times per year and reach a readership of
350 Vancouver Islanders who are looking for places to
shop and eat gluten free.
Deadlines for copy are Feb 1, Apr 1, June 1, Aug 1,
Oct 1 and Dec 1.
Advertising Rates
Full Page $100 per issue
Half Page $50 per issue
Quarter Page $25 per issue
Advertising contact: Ellen Bayens at 727-6272 or
ebayens@telus.net

Victoria Chapter Address: PO Box 5457 Stn B, Victoria, B.C., V8R 6S4. Hot Line for advice in a hurry is (250) 472-0141.

Victoria Chapter e-mail is victoriaceliacs@canada.com Chapter Reg. Charity #89887-2734 RR0001.
Publisher’s Warning The Victoria Chapter of the Canadian Celiac Association, the editor, and the National Office of the Canadian Celiac Association
do not endorse any products, recipes, or businesses contained in the Celiac News, nor do they accept responsibility for any damages resulting from any
information contained therein. Readers are advised to check the validity of any information with their Medical, Dietary and Pharmaceutical professionals.
Mission Statement of the Canadian Celiac Association The Canadian Celiac Association is a national organization dedicated to providing
services and support to persons with Celiac Disease and Dermatitis Herpetiformis through programs of awareness, advocacy, education and research.

Return Address
Victoria Chapter
Canadian Celiac Association
PO Box 5457 Stn B,
Victoria, B.C.,
V8R 6S4.




